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Abstract 

The purposes of this research were (1) to study contexts of slow tourism; (2) to examine travel 

behavior and interpretation for learning of European senior tourists in cultural attractions in Thailand; (3) to 

investigate opinions of European senior tourists on interpretation media, learning experiences, and travel 

outcomes in cultural attractions in Thailand; and (4) to provide recommendations for managing interpretation 

for learning of European senior tourists. 

 This research was survey research.  Population consisted of two groups, including (1) policy makers, 

directors, and executives from both public and private sectors, and (2) European senior tourists. The sampling 

method for policy makers, directors, and executives was purposive sampling, including 24 key informants. 

They were interviewed in order to answer research questions 1 and 2. The sampling method for European 

senior tourists was purposive sampling, including 400 senior tourists aged over 55 years traveling in Thailand 

and spending time at least two days in 4 categories of cultural attractions—historical parks, temples, local 

markets and community, and festive towns—between May-July 2011.  A total of 308 questionnaires were 

returned with a response rate of 77 percent. Content analysis was used to analyze qualitative data. For 

quantitative data analysis, statistical tools employed were frequency, percentage, mean, S.D., and Pearson 

correlation.  

Research findings showed that slow tourism is an activity that tourists give time and opportunities to 

absorb unique experiences while traveling in order to learn local culture, wisdom, and ways of life with host 

communities.  Travel activities can be passive and tourists often use slow vehicles to move around so that 

they will create low impact. Slow tourists usually use interpretation media, wish to interact with local people, 

and be able to gain distinctive travel experiences through five senses.   

As for travel behavior, key informants stated that most international senior tourists had plenty of time 

and did not hasten to see the sights. They were friendly and wished to visit cultural heritage and attractions. 

They usually studied information in advance by reading travel books or browsing some travel websites.  They 

often prepared a travel plan and a list of must see attractions. Key informants also indicated principal 

interpretation media for European tourists in cultural attractions as printed materials (14.6%), signs and labels 

(14.6%), staff providing information (10.7%), exhibitions (10.7%), and 7.8% for interpretive staff, 

information centre, websites, as well as show and contests.  

Regarding opinions of European senior tourists on interpretation media, the result showed that  

respondents rated the most effective personal media that supported their learning experiences as a guided tour 

( X  = 3.36) and staff provide information ( X = 3.60); and non-personal media as website ( X = 3.54), travel 

books ( X = 3.45), maps ( X = 3.41), brochures ( X = 3.37) respectively. For learning experiences, respondents 

opinioned that they had learnt about Thai ways of life ( X = 3.47), something from their visit ( X = 3.43), local 
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attitude and value ( X = 3.40), culture of places visited ( X = 3.39), and Thai people and their societies 

( X =3.39).  In relation to  visitor travel outcomes, respondents rated recommendation to friends and family the 

highest as X = 3.70, revisit in the future ( X =3.53), high satisfaction ( X = 3.51), more learning ( X = 3.47) and 

greater understanding ( X =3.43). Interpretation media, learning experiences, and travel outcomes were related 

significantly at 0.05 level.   

Recommendations are proposed for promoting slow tourism in order to add value for senior tourist 

travel experiences, and for improving interpretation media for more learning experiences in cultural 

attractions.   

Key words:  slow tourism, learning, interpretation, European senior tourist 
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