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FACTORS RELATED TO FOREIGN TOURISTS’ INTERESTS IN PLACES OF ATTRACTION: 

THE CASE STUDY OF BANGKOK 
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Abstract 

This study aimed to investigate the relationship between foreign tourists’ demographic factors and 

their interests in tourist attractions. The data were collected from surveying 400 foreign tourists for their 

interests in twenty attractions in the Bangkok metropolis and then analyzed by using Exploratory Factor 

Analysis and Cluster Analysis. The results reveal that the foreign tourists could be grouped by their interest 

into four categories: 1) cultural and educational attractions, 2) entertaining attractions, 3) religious attractions, 

and 4) popular attractions. After using Chi-square to test the relationship between the tourists’ interest and 

their demographic factors, it was found that gender, educational level, and domicile were related to tourists’ 

interest, but there was no relationship between age and their interest. 

Keywords: tourist attractions, Factor Analysis, Cluster Analysis 
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 SPSS for Windows  

 1   

      

 2    

 (Exploratory Factor Analysis)  (Cluster 

Analysis) 

 3   

  (Chi-Square Test) 

 

 

 

1.   

 

 (  57.2%  42.8 %)  21 – 40  (55.8 %) 

 (49.9 %)  (36.6 %) 

 (30.5 %)  

 

2.     

    2    

 2.1  (Exploratory Factor Analysis) 

  20 

   

   4   “ ” 

   3   “ /    ” 

   2   “ / ” 

   1   “ / ” 

 Bartlett’s test of Sphericity   Kaiser-Meyer-Oklin 

(KMO)   Bartlett’s test of  Sphericity   66.35942   p = 0.000 

 20    Kaiser-Meyer-Oklin (KMO) = 0.912    0.8 

  (  
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, 2551)  Principle Component   

varimax   4   (factor 

loading)  0.5  (eigen value)  1   4   
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2.2  (Cluster Analysis)   
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 2.1  

   

  1 

 1      

    

1.  

2.  

3.  

4.  

61 

39 

96 

204 

15.2 

9.8 

24.0 
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  1   (51%) 

  

  24.0% 
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   (Chi-Square Test)  
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 28 

(12.2 %) 

29 

(12.7 %) 

54 

(23.6 %) 

118 

(51.5 %) 

229 

(57.2 %) 

 33 

(19.3 %) 

10 

(5.8 %) 

42 

(24.6 %) 

86 

(50.3 %) 

171 

(42.8 %) 

 61 

(15.2 %) 

39 

(9.8 %) 

96 

(24.0 %) 

204 

(51.0 %) 

400 

(100%) 
2 7.943*   p  = 0.047 

* p    .05  
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21- 40  
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41- 60  
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2 16.805   p  = 0.052 
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17 

(21.0 %) 

47 

(58.0 %) 

81 

(20.9 %) 

 
30 

(15.5 %) 

19 

(9.8 %) 

38 

(19.7 %) 

106 

(54.9 %) 

193 

(49.9 %) 

 
16 

(14.2 %) 

15 

(313.3 %) 

39 

(34.5 %) 

43 

(38.1 %) 

113 

(29.2 %) 

 59 

(15.2 %) 

38 

(9.8 %) 

94 

(24.3 %) 

196 

(50.6 %) 

387 

(100 %) 
2 15.486*   p  = 0.017 

* p    .05  
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(11.6 %) 

20 

(13.7 %) 

36 

(24.7 %) 

73 

(50.0 %) 

146 

(40.1 %) 

 28 

(23.0 %) 
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(4.1 %) 

30 

(24.6 %) 

59 

(48.4 %) 

122 

(33.5 %) 

 13 

(13.5 %) 

12 

(12.5 %) 

21 

(21.9 %) 

50 

(52.1 %) 

96 

(26.4 %) 

 58 

(15.9 %) 

37 

(10.2 %) 

87 

(23.9 %) 

182 

(50.0 %) 

364 

(100 %) 
2 12.900*   p  = 0.045 

* p    .05  
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