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Abstract

The objectives of this research were (1) to analyze the content of public relations
messages about creative tourism via social networking sites; and (2) to study tourists’
utilization of and satisfaction with public relations messages about creative tourism
publicized through social networking sites.

This was qualitative research undertaken using content analysis and in-depth
interview methods. Data were obtained from 3 fanpages; those are DASTA Thailand,
the Tourism Council of Thailand and CBT Thailand’s fanpage for community tourism.
Additional data were obtained from interviews with 6 people who were the designers
and developers of those 3 fanpages and with 30 tourists who had interacted with those
fanpages more than once. Data were analyzed by descriptive analysis.

The results showed that (1) All 3 fanpages presented up-to-date content. The most
popular ways of presenting content were through photographs, activities to promote
tourist destinations, and giving information about creative tourism. (2) Most of the
tourists interviewed had a good level of knowledge about creative tourism. They thought
that public relations websites for creative tourism were beneficial for relieving stress.
They were satisfled with the fanpages they visited because they were interesting, credible

and had continuity of presentation.
Keywords : public relations, creative tourism, social networking sites

unin

wuRULATYEA LAY E PR atiufl 12 (. 2560-2564) sjatiundnnisiiiunis
4 Yszns o (1) msweniuazUszyndlivanusvewveamsugianeiiies (2) audugudnans
YeaNsUIeg i@ (3) MIatuayuuarduasuwAnNSUSIUUTEMALRE (4) N1THRIN
ganusiuns Seds SsBu deauegsamfuegnafinimay (Office of the National Economic and
Social Development Board, 2015)

vangaamnssvesineFulinnuddguazvuuunuinuiasvgiowasdanuuisa
atiuil 12 Welvissmandnedansianluyndid geamnsavieaieandudngnavnssunils
fasraneldlifuusamalne uazififmuinisneddeliles annsdiedeyaves Ministry of
Tourism & Sports (2015) wui1 mteafiealnefinisvenefisuuarsldannisiesdien
Tul w.a. 2556 Sdnnuinvieiess 26.5 duau Fageilanduaiudl 7 veslandennd we. 2557
Sruutnvieaiienanas esanuszaudamingeamsniailosasingaassgialunguuszing
glsy sailud wa. 2558 annisaidnesdsnutnveadiendisiuiu 28.5-29.0 druau
duselduaralideesinvondeaiiuultufisdunusnudnionde Tnglull we. 2556

15



N3EANTNTUSASazN1svieaiienlneg T‘Jﬁ 15 Q’G’U‘ﬁl 2 (ﬂim;]’]ﬂll - §unAY 2563)

[
i

fiselavisdu 1.20 drwduum gegmdududu 10 vedlan uazanawnde 1.17 a1uduum
Tud wa. 2557 Taefisnsnisvenefuadotesay 2635 el uazanilul we. 2558 aziele
1.40 &ruduum Ssaenndestualitnendsronimosinteailefifiuultu s
Lﬁaqmﬂimqa%’wmamwgﬁﬁm,asé’mmﬁLU?%&JuLLUth denasion1sidsullasnudednis
yesinvieaiisnazyuruluuvasioniion Jagtiuguuuunisvieadien?d Tourism Coundil of
Thailand (2014) frdsleuddnuazndnsuliiniuludieing fe msveadlsrdaiaassd
(Creative Tourism) Faifusuuunisvieaiisafifauidesenainnisvienfiendsiausssy
yjatunseydnvaauTausssuviesdu Walondliinvieaiondidiusaiuianssunisviesiion
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(Designated Areas for Sustainable Tourism Administration, 2013) Vlzﬂ‘ﬁ/ NNITNUNIUNEIY
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2013) nuiuwnliwesnisltdeiionsmdouasunsvisaiivavesinveadieriagiuienld
doooulartiinniy nMaUszrduiunisvioniiendifiussdniam Ssmadunsussuduiudiiu
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Uagiudszrnsvesinedduau 68.1 druau d§ldnudumesiin S1uiu 38 dueu Anlu 56%
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21.0% mud1au (Digital Advertising Association, 2016)
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