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Abstract

This research aims to examine what factors regarding quality of work life affect the
absenteeism and turnover intentions of employees, which are major indexes measuring the
extent to which employees are committed to the organization. It focuses on the corporate
social responsibility rather than compensation and benefits, which are widely mentioned
in the literature but have limitations. Data were collected via a questionnaire from 224
operational employees of the Centara Hotel in Khon Kaen province, as well as from an
interview with the hotel managers. The results indicated that among eight factors affecting
the quality of work life, there are three factors, including adequate and fair compensation,
constitutionalism, and social relevance (corporate social responsibility), that negatively
correlated with absenteeism intention. Meanwhile, two factors, including the development
of human capabilities and social relevance (corporate social responsibility), were negatively
correlated with turnover intention. The research results demonstrated that in addition to
traditional human resource management such as compensation and benefits management,
human resource managers should also pay attention to the corporate social responsibility

in order to build employee commitment.

Keywords : hotel employees, quality of work life, employee commitment, corporate social

responsibility, employer brand
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uInseauianalalunumIenuyniusieasAnig wazdinnuduiudlunaauseauddlanionn
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3. miﬁwmﬁﬂamwmadqﬂﬂa (Development of Human Capacities) n1s.Unalan a
Tindnauldlduasimuninuewazainus Jeagiilindnauidanidiusin fanelalunuies
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psAmsuazianelalupuies S1dudesairausssinmansvinuilidassynaannsidenufoa
TiaudAnvasnsegsamiy adeduiusnimsenintu flemalunisdoudumumidussdnig
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Afufunuussaui
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Tududl 2 vesuvuasunuamAsIAIRslaTInnuLeImiiney uarludiuil 3 vos
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UadeauamnImTInN1viney duade | SD | Uedudunmnmdin
AUAMAIRlUNSYIUlag T 327 | 032
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o w
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3. YaumuRnMAINN159Ieu

FAfldindeyaluiimseviaunisannesidedou (Multiple regression analysis) Lile
ourenavesfuUsdaszuinnimilsuUsidinanesuusany Tnefaudsmuluiidenny
frlaranuuazaudslaateen wasiudsdastluiiddetafoamnmdiansham 8 Fua
nTBULUIANNTIY neudulideldTinsgsidandusiug (Pearson Corelation : 1) ¥9sILUs
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g0 5 faflA1uinnin 0.7 nunedediauduiusiunin Selddaduusdananeanifiewddam
Multicollinearity 91niunnaeumainuulsdsiu (VIF) Ssiiersnia 10 Sediedlaiindeym

Mntuleszdatdulszansnisnensal (Adjusted R2) 283A71uRslav1AuLeY
a9enlavinAy 0.170 way 0.282 MIUAIRU WAAIIILUUIIADIHAUEILNTALUNITNEINTAIAIY
funUsreaduusanuldsosay 17.0 wazdevaz 28.2 dufiwdeinandrinavesiulsty q
wiinArduuszavingnsaiagidmuteslumsdisemiufionels uifindnlditadonmunin
FAnmsvhouiinansznuiennusslavianuiaratoanet ey imzadulssansvosiinys

o w aa
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o A

MN5199 2 U98NdINanaAuAI RTINS ULALANDBNUBINTNGY

UadedrunnnmyInn159ineu AURITATIA9Y AuRdlaateaN
AnAsil 4.686 4.637%
ﬁwmammuﬁﬂuﬁﬁimaswaLﬁsm -.208**
N1SWRILIANEAINVBINTNIY -.182*
mMyudmseuiidusssunasiauenie -.154%
ANUSURATDUADEIANUDIDIANTS -.288%* -.336%*
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WBwe : 1. A1 Adjusted R2 = 0.170 Uag 0.282 AUy

1Y '
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