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Abstract

Tourism is a source of revenue in Thailand and the most important factors in
sustainable tourism is the consequent frequency of revisit. Foreign tourists in Thailand often
face problems with their food because of restrictions imposed by their religions, beliefs,
preferences, and health concerns. These problems tend to shorten the travel period
and discourage revisit, especially for foreign tourists who have food allergies. These are
problems that could possibly be reduced by providing the appropriate food information
on mobile devices. Such information should be relevant to tourists’ existing consumed
behaviors. Therefore, this study aims to investigate the factors of information needs in
Thai food for users of mobile devices. The study employed convenience sampling using a
questionnaire to collect data from 497 foreign tourists at Suvarnabhumi Airport in Thailand.
The study employed descriptive statistics and regression analysis in quantitative approach.
The results revealed that technological experience influences information needs generally
on mobile devices, while experience of Thai food is not a factor in foreign tourists’ need for
such information about Thai food specifically. In addition, needs in Thai food information on
mobile devices are influenced by three motivation factors : health concern, learning desire,
and sensory appeal. The results suggest that excitement is not a factor in foreign tourists’
needs in mobile-based information about Thai food. Finally, the result shows the high level
of foreign tourists’ need for mobile-based Thai food ; in particular of for information about

menu ingredients and cooking methods.

Keywords : tourism, mobile devices, information, Thai food, tourist.
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Uadednuuszaunsal (Experiential Factors)
- Uszaunsadanunalulad

(Technological Experience)

- Uszaunsalinuenmsine AINADINNTANTAUNARINNT
(Thai Food Experience) Ineuugunsalindoud

(Needs of Thai Food Information

on Mobile Devices)

ﬂa%’aé’ﬁmmgﬂa (Motivational Factors)

- ANUAIEAUEUAMN (Health Concern)

- Usvaunsaifinuy (Exciting Experience)
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wuudeUnIden 1-5 nseAu 1 Avuuy fe ldWiuiieunn aulissedu 5 Azuuu Ao LiuMmeNN
(4) AnusimamMsansaunaesing WumanulaneUalidneunuuasuanudensediuazuuu 1-5
guieafulafousigla uay (5) Foiusnusiudu ludureuilevasaumauaznisooniuy
Afpounuvasuaudeanislidlunenndiadumsaumamsinedmiviinvioniiorvnisiimni
fdludilfudoumedadiodalemalineuuuvasunulduansaufniuegisdass oy
ﬁa%ﬁ’mﬂﬁamm wavAudeInIsasaunaesingldatnauifefiieadesannunaseneg @il
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P13197 1 wnesfiunveasad invesusiazdad

Group of Factors Variable ltems Question Source
Experiential factors Technical experience techl | Your experience in any mobile application | Huang et al. (2007),
tech2 | Your experience in mobile tourist guide Eriksson and Strandvik
tech3 | Your experience in travel technologies (2009)
(e.g., GPS, website and Google Map)
Thai-food experience foodl | Your experience in reading/listening about | Eriksson and Strandvik
Thai food (2009),
food2 | Tasting experience in Thai food Kim and Eves (2012)
food3 | Experiences in Thai food fair
Motivation factors Health concern heall | Thai food should keep my healthy Kim and Eves (2012),
heal2 | Thai food should contain a lot of fresh Kim et al. (2013)
ingredients product.
heal3 || concern about nutrition when | try local
food.
Excitement excil | Thai food in its original place make me | Kim and Eves (2012),
excited Kim et al. (2013)
exci2 | Thai food can take me away from daily life
exci3 | | expect excited experience after | listen
suggestion from the other persons
Learning desire learl |1 want to increase my knowledge about Kim and Eves (2012),
different cultures Kim et al. (2013)
lear2 || want to discover something new about
local food.
lear3 | I want to see the things that | don’t
normally see.
Sensory appeal sensl | Nice food photo affecting my wish to taste | Kim and Eves (2012),
sens2 | Food comments from the other tourists Kim et al. (2013)
affecting my wish to taste
sens3 | Kinds of food taste (e.g., sour, spicy, salt and
sweet) affecting my wish to taste.
Need of food information | Need of food information | needl || want to see food information based on | Wang et al. (2012),
via mobile devices via mobile devices proper multimedia (e.g., text, photo and | Wong et al. (2015)
audio)
need2 || want to receive the recommended
restaurants and direction
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Group of Factors Variable Items Question Source

need3 | | want to read the other tourists’ suggestions
through my mobile devices

needd || want to share my experiences to others

through my mobile devices

uwuuasunaseniulFgansIRdeuANgNFRsT A IIINGTEIG LarnadeuAll
UBefievesuvuasunnilaefifeaviadiuiu 3 i waziiasgianada Factor Loading (FL),
Average Variance Extracted (AVE) wag Composite Reliability (CR) wueniléannnisnaaeu
geniFumsgIuAiimun (FL > 0.6, AVE > 0.5, CR > 0.7) Fasansvaaaulden FL vesmnde
AA1NgININ 0.7 uazdlAn AVE uaz CR vadusasiiuls il

1) Yadeuszaumsalsnumalulad (msldgunsalindeuiiuenvilenisinsdsi n1sld
weluladiilensvieaiion nmsliuenwaiadusineg vugunsalindoud uay nsldlonnaaduuu
gunsalideudiiiiensvieaiiien) A1 AVE = 0.56 uag CR = 0.84

2) YadvUszaumsalsuemsing (nsiaefunsrudeyaiieddueimising n1sd
Uszaun1salduemising uagmsaesinauunsemnsine) a1 AVE = 0.58 uag CR = 0.86

3) dadvgdlasuanuinaieriuguam (mnufnaBesdiulszneusms auina
Gosnssugulnvunnis wag amnudnaEesemnsiugunin) A1 AVE = 058 wag CR = 0.81

1) Yadugslasunnuiudiu (uiuduanemsiiudleduiiud anufiuduainms
¥gudvenidmdeguteyauinou nsAudiuanauuanlutainemsludiausydiiv)
A1 AVE = 0.60 uaz CR = 0.88

5) Jadvgsladuanuunsoundiesoud (ruunsauilunisGouTausssufiunnsis
anuussawlunshunvasdng way amuusisaulunisiudeine fundliausanuiiv)
A1 AVE = 0.53 gz CR = 0.82

6) Yadepalanisispausvamduda (nmemsinefsaalviifinaudesnistueimis
Auzingiussaunsaldue msinefegaliiinnudean1sBy wasUssnnuedsavian
91 sidnSnasensandulada) A1 AVE = 0.60 Uag CR = 0.82

7) AnudssnsasaumAeIMsing (AnudeanisasaumnaoImsfiinsldTaaiide
wanzan Wy fsnus m 1Fes wazaduiale anudesnsunuitaznsihmaludeiiueims
TndiAes Anmdesnisduugihiuomsantnvioniionvnianfnudy uag Audeans
uanAguUszaunsesuALIY) A AVE = 0.54 uaz CR = 0.83

nsAATIEidaya

n1TnsIvsiteyatunuidell I3elaldisnisinseviadfdeuTuias (Quantitative

=

Method) §8 WarpPLS uag SPSS &3 WarpPLS Wumenduisiifinnnuaunsalunisiaseiay

v v 6

UNUSTEUIAUTLALIATIZTRIAUSENOUWSEUTU (Confirmatory Factor Analysis : CFA)
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WUV Partial Least Square (PLS) fifiuszavEnmlnef3delald WarpPLS ilenageuniuniidodio
younTesdloluUasUIMLATNAFDUALAg I Wagld SPSS LilemAnaiAlanssun (Descriptive
Statistics) %@yjaﬂﬁugmmmﬁjmﬁaaé’mLLazm@hizﬁummﬁmmia'ﬁaumvﬂmmﬂwsuuqﬂmﬁﬁ
\ndouivestinviesie1y eI

NN
ndeyaiildainniswuvasuaiuiilddaiuaindnveuieas1id1eyd a1unsatiun

1%
v

a L4 a v [ ! 1%
Anseinan15Idelulsziausngg 1ol eail
v dy o/ 1 o a 1 P
dayanugIuvatinviaigIuasngAnssUNsiaaned

£ o [ o | cl' ' a a

ARBULUUADUNY 91U 497 AU LTutinvieueIyiaaun ey 47.5% Laglnands
52.5% @1gdlueg (51.1%) agszning 21-31 U leeiidnvieafigniidesndt 21 U 15.9%, 31-40
U 15.7%, 41-50 U 8.5%, wag 1nn31 50 U 8.8% fAunsfnuingusiogaiissdunisane il
WeunIUIayay e 35.7% USeau s 37.3% USeyey v 22.0% wazgendnu3ayayn 5.0%

druduawn Wunguinviesiigrriafnlufiaaufdosas 31.8 Wuderau
AIndsewar 29.8 Aawddausevar 21.9 eawdugsevay 5.4 AAUMNSIoUay 3.2 AVIUE
ansIusesay 2.8 uavduq Sevas 5.1 Insdiulu duinviesfisafidiunmsnanviviede (38.6%)
wagnIvglsy (32.6%) 58983 Ao MIvewini (15.1%) nileWeiily (7.3%) viunziusannans
(5.0%) UagnIusnsna (1.4%) auasu

UnvioadienvsadulvgSevas 62.0 Iuszaunisalnsldgunsalindoun (aunsy
Trlunazuiuian) Weviswiien uazsovay 45.5 dvinwenislduenndinduuugunsalindeunly
seAuad Sosay 40.4 agluseauliunans Jeuas 8.5 agluszaud uavdeuas 5.6 Lflvinweaull
18y

491 1 1 £ 1 £% 1 d‘ 1 a |l 4 d‘ Y v

woNIINT NuINgudIedetnviewNIv IR WIngTeuar 89.9 Waldltnun
J Q{' IS ¢ (Y [ a o ! =
veunuilulseinalneasivsvaunisaliferdunissulseniuemsing wasliinviouien

! a o [ ! dydl L 4 ¥

y1saTunlideslunquiinussaudymndainassivussnueimsinglaglaseylaym
Tlusvvaeuaudmy 5 lowd nmslinsvdudsenevemsyiliinlymaiuieimssening
nsvieaiigalulseinalneg Fsdsmavinlinisviesiiearaniuliaunviniaig n1slinsunssuds
nsusEnav I svivitnvesigruaunliainsaiuuseniuemsiliiiuainusourseansu
Ane1n1sietdendininassiulszniuermisineuieila warn1slunsiussauaiauay
Linsuiremsitaessuusenuiiniosmadudiudsenovinbiinvioaieryansfiinny
fnauazndINIenaaeuemMIineludus 8n

widuutdnvisaigrvnsranddyvinestugiiviemsuissiinasddiuiuliuin
Jeisuiunquiinvisuniednliidgmdaingts uwinginssunisviesiisavesinviesneddlvg
szvionendungu 2-4 au dedu winddnveafieraulaaunislunquididgminisldaunse
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Sulsemuensuswialdwaglinsudnnaveuaiowgiemsing dwavilvitnviouieangu
sananidenayliuinisiuemnsvhadila wu KFC vise uualatanuny andoyaveinguiiogns
wuin Snvieadivarseanitgmagiuiemsunsindilisiuemsdesumuaiuidouas
maundadesay 155 dsldszyrinemnsiiuaivpuesnsuiiFesdiduandiuaunnlumilos

a

1ndu° (Peanut or Nut) WAAAMNIINULLAZ UL

o

fatl §I1139a90 (Spicy Food) faaInTae

£ =

(Dairy and Milk) ewnsvgia (9 Ua1 wazy) 919818 (Wheat) WWsAuand1 (Gluten) winlng

Y
= 2 ¥

uzlowmea dulzan 1 Waveu dundes (Soy) Tad nane In Uie exhiala wagUaiuis

AufissmMsasaumAs s nsuugUnsaiindeuiivasinvisuilgngneni
Mndoyaidonuin amnudesmsansaumassinguugunsalindouiivesinyiesiien
yiamalagsameglussduain (3.77 aziuw) wagiivssifuanudosnisiiuandnsiu dail
Uszifusnuanudissnisansaumaemsidnslddaaiideanzay 1wy fdnus am Fes uas
AdUTAle oglusziutiunans (3.31) Ussfiuduaudosnsunuiiuaznsiimsldsiuems
TndiAseglusziuunn (3.99 Azuuw) Ussiusuamnudesnsdmuugiiiiuewnsantinyiondien
ﬁmwmsmaﬂuéiuagﬂuizﬁuu'Iﬂ (3.73 AziuY) wazUszfiusuaufeansuaniasussaunisal
futivieadieanudufeglussiuinnivuiu (4.03 Azuuw)

nsnaseusNyAguieafuiiadesiieg

NaIINNINAdBUANLATIUANNAITUS YesTadusnag ATnadenufeInTaTaUIYA
ownslngvestinvioniioavansunisg WarpPLS lenanisaaeudanind 2 Tasdaaanin
ANz (Goodness of Fit : GoF) vestieyarulaiaa Wiy 0.30 G4 Wetzels et al. (2009)
IaszyudnlunsImTenlaseaineeie PLS AMAMANUWNIZaNTERUTY 2831 GoF = 0.10 SEAU
Ununans GoF > 0.25 uagsedugs GoF > 0.36 futfunantmaaeulimaihitauslunsouuuin
NuATeEFafnun e smzaegluss Ul unaandufivonsuld uenaniluaadivhiaue
dfafimnumnyanlunisnenisaluazeSutsauduiusseninedadosneg fuarugesnisld
asaumAemsiveuugunsalindeuiivesinviouilinamd (R2 = 0.54)

Motivational Factors

Learning

Desire
Sensory

Appeal

Health
Concern

0.30%**

Needs of food

0.10*** information via

R’= 0.54
mobile devices

0.10%** 5 0.10%**

\
Thai food
Experiences

AN 2 HANTSIATITALATIES191ULAARE WARPPLS

Technological
Experiences

Experiential Factors
**p < 0.01, ¥ p <0.001
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Jadwanuuszaunsal (Experience factors)

Ha1NA19I9eNUI Yszaunisalsnuwnalulagdiidninaseaaudesnisarsauine
oslnguugUnsaiindeuiivestinviesiisrvnimnend (Beta = 0.08, p < 0.01) Tnetinviosiien
fiagiiuszaunisalnisldlsunsulssgnduugunsaiindeufiitonsvisniienaziinnnudaanis
asaumansinevugunsaliadouisnnnintinvieniivailiineiiuszaunisainisldguasal
\ndouililensviaaiiien

wivszaunisalinuemsingluiidnswaseaudenisarsaunaemisineuugungnl
\ndeuiiegnafivuddnymneadfisedu .05 (Beta = 0.03, p > 0.05) wneANuliinvieadien
ynnwAazivssaunisalduemsinenneunseld Alddanuuanaisludiuaudens
asaunA I neuugUnsalindeud

Uaduauusegela (Motivation factors)

nramsIdonuindiiiesdadoussgelavssifiusuanuiududilifisnsnadenanm
éfaﬂmimiaummmmﬂwauuqﬂﬂiail,ﬂﬁauﬁsuaqﬁfﬂvimLﬁsrmnaiwmﬁ (Beta = 0.06, p > 0.05)
osunelFindnveafisrvninsnafiveuanuiuduainmsioniislaziianudesnisasauma
oslne lduandnsnnguiinviesiisrilidureueuiuduniernuuvaniva uenaind
nanIdeduansliifiuiannuddguesdadeduusigiladug Ansnaroarudeanisans
asmaeslneuugUnsalindeufiogaiifudifynisaddfiszdu 05 loun Jadeanufna
fuguAm (Beta = 0.10, p < 0.01) PadeArmUssaurizSeuiinmusssnomsine (Beta =
0.21, p < 0.001) wazdadenmsiapaussamduiavesermsing (Beta = 0.30, p < 0.001) lag
wuininvieflerifinnuinasuguamannitagiaufessasaunavsineuugunsal
\deuiiinnnitngutinvieaiieafilaifiruinadugunm wudeduladosuanuussouniag
Bouimusssuemisineuaziadefuniuauladunsigaussamdudavesemsing fngu
dnvieafienmienafiauladuiasdiaufesnsmsaunaesineuugUnsaiedeudiunnn iy
nautnreadieaildldlianuauladiud idesniafeisassdivinadaindoanudeanis
asaunA s neuugUnsalindeuiivestinviouilemnn

ajUunauasdalauatue
fnviosfirvnadsunadalianudesnisasaumaemsineuugunsaiindoudiitonns
vioufeegluszduiiunn wiirlutagtuazinenndiatuensinedliuinisuugunsalindeud
Busunulites winenndedumaniihildsesfumudenisansaunaomsinemunginssu
nsiulsemuomsuagdedifalunisiuusemiuemsueilavesinvisaiiednaussine
Tnslaniretsdadodiniumant anude nsgiuiemsuewia uarnsiuusEnIueIms
Wogunm tnviefsrvndndldausuugifianfniuenndlatumsaumasmsineasuans
INaLBYAATUHANDIMITUB A ALY Tnsuansiatefiduninis fefleonidsadunivlineg
warnmUsEnay wesanuesivediulngintineuveemesomnsiiliauisadeasuas
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dlanmwdange nsidedenawinsuazamdislunisdeasiieantymnnsiulsemuennis
uswilafifesinu uenanil dnvieaiisanalsainadildiauenuranudosnisiuiiiiendums
funnmnauenwdinduasaumasinsineaziiyufiannsaidennaudaeenidsaduntulngly
Ustloafisnduvielivens wethenmsdeasiuninauiveaned wu dnveafisraunsadlui
sufdasuugunsalindeuindinatudediuenndiedusenidosit “Suiuldld” vie “duill
Tuaniilve vie “ogldduiiasemnsuy Wulsanduiewns” (Hudu viie enmasdunisuans
Foruanwsinguuarnwlng Lielinainveudisrynsmfuasninnusuesmesidnle
psafuiyidslideslddunaemsiidesiuadly orfidu dhviesflsrvnisnadidugiiud
unLagndn fusiivihainuy dnvisaiisdfiaansalédeyasmsdewiuadluluszuuansaumne

a 4 1

ndulinonndinduuandunwilnedn “ulsagiuionns edlduuuasnanfasianualy
o msids” udihvieaiieafianansadugunsalideuiinideanufinanliduninnuivosines
aiiletelunsdeanssevinaiu

uansiedalniiui antladeiifnuis 6 Pade wuifiss 4 Jefeuiduiifnadennu
FeamsansaumaomsineuugUnsalindoud loiud Padeuszaunsaliumalulad daden
Anasugvaw JadeenuunsaunisBouiiausssuemsine uazdadonisisgauszamn
dufavesmsineg lnefitadonsisgaussamduiavesemsineduiiedud dyisiavinasie
AnuAeInsaNsaUmAR s UL Unsailade uiivesinyieafisnvissnduniigaludtady
Aanan sesen Ae JaduanusesnisiSeuiinusssuemsing dadeanudvasuaunin uaz
Jadeuszaumsnifumalulad audidu dedadeuszaunisalfumaluladvestdnviondien
AsuRdenasanudsansasaumaemisinevugunsaliadouiivesunudeunuarliides
dsrawitle awveuilonadoswnaninviouiisrnsndliiaiiinugdunslinuuugunsal
\ndeuilunvietes Arsifianudeanisldnuasaumaomsinguugunsaiindoudiiieras
Srusarmazmndudeyanisviesielulssmalnedidu uasmmnaiitenaasdummuaiioaty
fliszaunsaisuomsinglilvdadeiidsmarennudesnsansaumnaevisineuugunsal
\ndouresinvieaiierriend daunndsadonsisgauszamdudavesemmsinediflanina
AeAufpsnsansaumAIMs e vesinvieufisav i sAvugUnsaiindeuiied1aiuldda
Tnenansisetlniuiassfuiidduotiadod dil dhveaniiorvmsreidmlngfionelad
witunmayesuugUnsalindoufieusuasasBeadoyaieatuomsiug uaznmoims
fudlesfiansnuuugunsalindeufianinsodmwarlfiineudesnsfiazduniemiruemsine
uananil Auuztiieifusanfvesomslneiuyeine vesinvionflenauduiiavinadens
Anaulafuemnsineruiy

ey matamieuasaumaonsineuugUnsalndeuilitutinriefinyimeUszine
iedaasumsvisndiedlutszma msdesdifedadeosuussysdafundniidmasionnudesns
wazamfianelavestinvieadfisrvsnamdlunisldey Tasmsiamuszneuyemsuazam

Fruemsinefarsnulisesiunisuaninaivgunsalinfauniuangie wazaisinisiiaue
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